
Copyright © Information Resources, Inc., 2006. Confi dential and proprietary

Mit dem richtigen
Tools den 
Applaus der
Konsumenten
messen und 
steuern

Eva Vila Massanas
European 
Marketing Director
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The CPG market is continuously increasing its
complexity, the shoppers are cleverer than ever and
most of shopping decisions are taken in the POS

With this environment the most effective Marketing
Mix of Price , Promotion and Media is the Key to
Success

The Key to Success
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Marketing Effectiveness can be safer…

IRI, the world's leading provider of enterprise market
information, delivers the best chance for
Breakthrough Marketing Effectiveness on each
area of the Marketing Planning

Through our comprehensive suite of Breakthrough
solutions and services, markets can be analysed
and new scenarios tested . The three areas of the
Marketing Mix can be tracked , measured and
compared to category benchmarks. Future
outcomes can be predicted so you can react and 
effectively allocate your investments
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Have you ever played?
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And the new edition?
Have you ever played?
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How to analyze Marketing Efectiveness
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Different pieces with different complexity
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What do you need to know about Pricing?
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Who completes the pie first is the winner
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During 2008

� We are going to show you how to answer the
cards

� You can decide which level of complexity do 
you want to answer

� You want to be the first one to have it
completed
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Vielen Dank !


